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Check Point Software

Brand & Design 
Management

Check Point Software is a global leader in enterprise cybersecurity solutions for corporations and governments. The company required consistent, scalable design across its brand, web presence, and marketing initiatives to support global growth and communication.
(Role
Served as a Design Manager, overseeing a diverse portfolio of UX, brand, web, print and digital design projects
Collaborated with Sales, Product, Marketing, and Executive Leadership to align design with business goals
Managed the full creative process from scoping and research through strategy, art direction, and reviews
Mentored and supported a small team of designers and freelancers
(Impact
Delivered a cohesive and modernized brand identity across global channels
Improved creative workflows by implementing clear design systems and processes
Strengthened collaboration between design and cross-functional teams
Enhanced design team performance through mentorship and structured guidance






















Check Point was undergoing a major brand shift and needed a refreshed identity that felt modern, forward-looking, and scalable. The project focused on evolving the brand through a soft rebrand and updated guidelines that could be applied consistently across all channels.
(Role
Served as Art Director, shaping the creative vision and guiding two supporting designers
Partnered with the Creative Director and Head of Marketing to ensure alignment with brand strategy and business goals
Managed the rollout of the refreshed identity across collateral, digital platforms, and campaigns
(Impact
Delivered comprehensive brand guidelines that enabled consistency across digital, print, and marketing applications
Elevated the brandˇs visual presence, positioning Check Point as a modern and credible leader in cybersecurity



















Check Point Software

Brand Refresh
+ Guidelines




Pages from Brand Guidelines

The brand shifted away from cliché ˘cybercriminalˇ visuals and embraced sophisticated, high-contrast photography. Light and shadow were used intentionally to symbolize secure versus insecure areas, creating a more modern, confident, and forward-looking identity.


Photography



Pages from Brand Guidelines

The visual language expanded with futuristic, dynamic imagery of people interacting with light sources to symbolize security and innovation. Pathogen-like ˝bot˛ graphics were introduced as a recurring motif to represent cyber threats, creating a modern, forward-looking identity that aligned with the companyˇs evolving strategy.



Photography



Pages from Brand Guidelines

A flexible graphic system was created to support the refreshed identity. Its core element, four pink security bars with the solid bar symbolizing full protection, could serve as bold visuals or subtle accents, making the system adaptable across print, digital, and campaign materials.


Design System



The refreshed brand system needed to extend across a wide range of customer-facing materials, from posters and datasheets to brochures, handbooks, and reports.
(Role
Applied the updated brand identity across diverse collateral
Ensured flexibility in adapting designs to different formats and audiences
Guided consistency through templates, design systems, and reviews
(Impact
Delivered a unified visual identity across all collateral
Improved clarity and brand recognition in customer-facing materials
Established scalable practices for ongoing collateral production














Check Point Software

Brand Application




Digital Poster Digital Poster

Brochure SpreadData Sheet



Brochure Cover Brochure Spread

Various Collateral and Branded Merchandise Employee Handbook



The Annual Security Report was a flagship publication for Check Point, produced each year as an 80+ page document over the course of two to three months. Highly visible within the industry, the report positioned the company as a thought leader in cybersecurity and served as a key resource for executives, partners, and customers worldwide.
(Role
Served as lead manager, art director, and designer.
Collaborated with industry experts, writers, and product marketing teams.
Directed layout, visual language, and design reviews.
(Impact
Translated complex data and statistics into clear, engaging infographics and charts.
Enhanced readability and visual storytelling for a global executive audience.

















Check Point Software

Annual Security
Report




Spreads from the Security Report



Check Point maintained an active presence on LinkedIn, Twitter, Instagram, and Facebook, where campaigns highlighted webinars, executive insights, industry news, and security reports.
(Role
Collaborated with marketing to plan and execute social campaigns
Art directed visual concepts and managed asset production
Designed campaign materials as needed to ensure quality and consistency
(Impact
Delivered consistent, on-brand content across multiple social platforms
Increased visibility for thought leadership, events, and reports
Helped strengthen Check Pointˇs digital presence and audience engagement
















Check Point Software

Social Media 
Campaigns




Check Point executed large-scale marketing campaigns across every touchpoint, including web, social media, digital ads, billboards, and event signage, to build brand awareness, support product launches, and reinforce its position as a cybersecurity leader.
(Role
Served as art director and design manager, leading visual direction
Partnered with marketing to align creative with strategic messaging
Oversaw campaign production and guided junior designers
(Impact
Produced high-visibility campaigns such as One Step Ahead
Delivered cohesive visuals across channels and formats
Elevated brand perception and recognition on a global scale














Check Point Software

Marketing 
Campaigns


Various Campaign Assets: Billboard, Print Ad, Mobile Ads, Booth Design 



At Check Point, I was responsible for maintaining and evolving the companyˇs digital presence through routine website updates and periodic UX/UI audits. Updates included campaigns, reports, news, and refreshed visuals to keep content accurate and on brand. Audits provided opportunities to address CMS or structural issues, improve accessibility, and enhance overall usability. 
(Role
Managed ongoing content updates 
Conducted UX/UI audits to identify usability and accessibility improvements
Enforced design systems and brand standards to ensure consistency and scalability across all digital channels
(Impact
Streamlined updates with clear workflows and prioritization.
Built scalable systems and processes to keep the site fresh and user-friendly.
Improved website usability, engagement, and conversions.
















Check Point Software

UX, Web and 
Digital Design


UX/UI Audit for the Customer Testimonials Page - Wireframe and Design Comp



Website Design



Product Landing Page



Email Marketing Template for a Partner Newsletter



Check Pointˇs global sales partners needed quick access to tools, product info, and updates on the go. To meet this need, we launched a mobile Partner Resources App that centralized sales tools, product catalogs, deal registration, service requests, and real-time security alerts in one easy-to-use platform.
(Role
Created the full user interface, designing a clean, intuitive, and mobile-friendly experience.
Partnered with sales, digital marketing, and engineering teams to align the appˇs design with business needs and technical feasibility.
Produced layouts, navigation flows, and visual components consistent with Check Pointˇs brand while ensuring usability across devices.
(Impact
Delivered a unified, on-the-go resource hub that improved partner productivity and engagement by consolidating scattered resources into one streamlined mobile experience.


















Check Point Software

Mobile Partner 
Resources App




Multiple screens from the mobile app



With multiple teams producing content and design, Check Point faced challenges around consistency, scalability, and efficiency. To solve this, I created design systems and operational workflows that aligned design, development, and marketing efforts.
(Role
Served as Design Manager, leading projects from initiation through delivery
Designed and implemented systems for governance, consistency, and scalability
Partnered with cross-functional teams to ensure adoption and usability
(Impact
Established a digital style guide to standardize design and development
Built a content catalog to keep structures and components consistent
Developed a digital asset library to streamline requests and reduce duplicate work
Created PowerPoint and campaign templates to support scalable, on-brand communication
Result: faster workflows, greater consistency, and smoother collaboration across teams
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Design Systems, Ops 
and Strategy
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Projects



Responsibilities: (Led the project from start to finish, covering project initiation, content and design strategy, and implementation.

Deliverables: (" PDF Reference Document
"€XD templates
" Wordpress implementation

Overview: 
During the website redesign I led the creation of a new digital style guide to establish clear standards for the new updated design.
(I collaborated closely with the design and development teams to integrate this into our CMS and provided guidance and support to the team so they could apply it consistently across all new website additions.(

((((((
















Design Systems

Digital 
Styleguide





Design Systems

Content 
Catalog

Responsibilities: (Led the project from start to finish, covering project initiation, content and design strategy, and implementation.

Deliverables: (" PDF Reference Document
"€XD templates

Overview: 
Once the website redesign finished, I noticed that with so many different content creators involved, future updates and new pages could easily become inconsistent. I wanted to create a solution that would keep page structures, content components, and design formats consistent going forward.

To solve this, I developed a content catalog that served as a shared reference point. I collaborated with marketing, product, and development teams to make sure it met everyoneˇs needs and was easy to use.

As a result, the workflow from content to design to development became much smoother. Updates stayed consistent with the new design, and new pages were delivered faster with far less friction between teams.(

((((((
























Design Systems

Digital Assets 
Library 

Responsibilities: (Oversaw the development and upkeep of the asset library.

Deliverables: (" Asset Database
" Photoshop and XD templates
" Reference Document

Overview: 
Our graphics team had a basic system for storing digital ads, campaigns, and website assets, but it wasnˇt efficient. We were constantly bombarded with requests. We all agreed we needed a better solution, and my role was to create a centralized digital asset library to organize and streamline the process.

In collaboration with the Creative Director and a team of 2 designers, we built the database with images, banners, icons, and reusable campaign templates, all organized in an accessible location on our internal server. I also developed a 35-page PDF guide with specifications, style preferences, and submission requirements so teams knew exactly how to use and request assets.

This streamlined the asset request process, reduced duplicate work, and made handling the high volume of requests much smoother for everyone.

((((((



























Design Systems

PowerPoint
Templates

Responsibilities: (Led the project from start to finish, covering content and design strategy, and implementation.

Deliverables: (PPT Templates(
Overview: 
I developed a series of PowerPoint templates for reports, pitches, and meetings. Each template included structured layouts with placeholders for text, images, and charts, making them easy to customize.

I worked closely with stakeholders to gather feedback and refine the templates so they met team needs while staying consistent with the brand.

The result was that presentations became quicker to build, more professional, and consistent with the companyˇs brand, no matter which team was creating them.
((






















