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TECHASPECT

LOGO + IDENTITY
DESIGN

TechAspect is a niche technology firm specializing in cross-channel customer
experiences. The company needed a clear, professional brand identity that reflected
its technical expertise while remaining flexible across digital and print touchpoints.

Role
e Served as Brand Designer, leading the brand discovery and identity development
e Designed the logo and defined the visual direction
e Created a scalable brand system and visual language
e Established brand guidelines to ensure consistency across applications

Impact

e Delivered a timeless, modern, and minimalist logo aligned with industry standards

and audience expectations

e Created a cohesive identity system that flexed seamlessly across digital and print

e Provided clear brand guidance through a brand guide, supporting consistent
future use

e Supported launch and visibility with branded deliverables including a landing page

and stationery

Projects
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Brand Guidelines
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LOGO DESIGN

This logo was designed to reflect a bold, adaptive, and innovative tech

identity. Drawing inspiration from dynamic technology brands, the logo-

type features a customized sans-serif font that feels modern, confident,
and sophisticated.

The arrow motif symbolizes movement, interaction, direction, and

growth—all qualities essential to a forward-looking tech company. Addi-

tionally, the upward-facing triangle shape within the icon conveys
strength, stability, and purpose, grounded on a solid base.

The refreshed red color palette makes it feel high-end and commanding
against black, and a lighter red-orange accent that brings contrast and
energy across applications.
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LUIDELINES

OVERVIEW

We’ve created building blocks for communicating our Brand in a
unified visual system we call the Brand Guidelines. Comprised of
core elements including logo, color, typography, as well as extend-
ed expressions including imagery, gradients, graphics, and tex-
tures, this wide range of tools is designed to be flexible and
expandable so you can use your creativity to innovate across all
media. To effectively define the brand experience, these core ele-
ments must be aligned across every touchpoint.

BRAND VISION

The most trusted technology company in
the world, we are a leader in delivering
technology that transforms the future.

TechAspect =
Innovative Tech Leader

BRAND ATTRIBUTES

The characteristics we want associated
with our brand are

Innovative
Reliable
Visionary
Trustworthy
Quality-Driven
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TYPOGOGRAPRHY
HEADING

Lorem ipsum dolor sit amet.

Lorem ipsum dodor sit amet, consectetur adipiscing elit.
Sed do elusmod tempor incididunt wt labore.

E
0

[
D

o[ ]
Iy
=

1
©
®

LOGO

U'se the fudl logo whe nesver passible.
Miaiintainclear space around the mark and
av o d stretchi ng, rotating, or changing
Codors.

1 Tigpeefaoe wi thout ioon
i Tyypefaoe and doon with Sapding
1 Logo onwhite + joon vat istions

# Lago onbdack + convariations

COLOR PALETTE

Use desp redas the prirmary brand color.
#pply lighter red-orange lor highli ghts and

abcents. Maintain oonbra st for neadablity.

FONTS & TYPOGRAPHY
Miade mn sans-serif fonts suppaort a cean,
structured identity. Bodkd for headiine s,
regukar or light for body teat.

1 Font: Open Sant, Weights: Begular,
Seermi-Bald

i Font Piruleniy, Weights: Regular, Caps
5 Bold for headdines, regular or light o
batiatly et

GRAPHICS

1 Custom lne-based kcons and accents
echi the triangle motif, symbolzng
miovemnent and direction.

Usage: Use as supporting visuals 1n
layouts, Avold ovencroveding or lyering
over text, Malmtaln consistent line welght
and spacing.

2 Use cons to support content, not as
decorative elkrments
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Forward-Thinking

Ready to Transform

PHOTOGRAPHY

brrua g% Shadildd Beed modenn, mindmal, and
tech-foaused. Architectical lines and
mirman inberaction sk well

Laage Le high-resolution, desaturated or
neibral-bone images. Avold biisy
backgrounds and overly stylized filbers.

BRAND APPLICATION

The system i designed for e b lity
acroas digital and print. Shown here ina
isnding page, the brand =lements create a
Clean, Cohesine USer & Xperiemos.

Lisage Fodlow brand hierarchy —logo,
imdar s, and type should always alignwith
e puidelines



Landing Page
Design




Stationary




