Check Point Software

Website Redesign
Case Stuay

This project focused on redesigning Check Point’s corporate website and
product pages, which had become outdated and difficult to navigate. The
compromised user experience made it challenging for visitors to find
information and achieve their goals. The redesign aimed to strategically
improve usability through research, analytics, and testing, modernize the visual
design, optimize content for multi-device viewing, and establish scalable
design systems to ensure consistency in future updates.

Role
e Served as Lead Design Manager and UX Designer for the multi-phase
redesign
e Directed UX and visual design while guiding content strategy and
information architecture
o Collaborated across cross-functional teams to ensure alignment and
adoption

Impact
e Improved usability and navigation through research-driven design
e Increased engagement and conversions with a modern, responsive site
e Established scalable design systems to support future updates





















I d e a t i O n Strategy Workshops

Following the analysis of all research, three focal points were identified, each

with specific goals and artifacts to consider during the strategy workshops in the
|deation Phase.
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