
This project focused on leading the UX and design of MyCelanese, a complex B2B 
e-commerce application used by external customers and internal account representatives to create and manage orders. As an industrial materials company serving automotive, medical, electronics, and manufacturing industries, Celanese required an efficient, reliable, and scalable digital platform to support high-volume, high-complexity transactions.
(Role
Served as UX/UI Designer leading research and interface design for the application
Directed UX strategy including discovery, information architecture, wireframing, and testing
Facilitated a week-long co-creation discovery workshop with cross-functional stakeholders across business, engineering, administration, and branding
Conducted user research through remote surveys to identify pain points, workflows, and feature opportunities
Collaborated closely with engineering and product teams to ensure feasibility and adoption
(Impact
Improved user efficiency by simplifying complex order management workflows
Aligned business and technical stakeholders through structured discovery and shared goals
Modernized the interface to create a faster, more intuitive B2B experience
Established a clearer information architecture supporting scalable future enhancements
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